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ZAFUL Introduction
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ZAFUL Introduction

310 180

The ZAFUL brand was established in 2014 Since its establishment, ZAFUL has kept high As of today, ZAFUL has provided quality
and was ranked 34th in the Brandz China growth rate. Sales in 2016 was increased by products and services to users from over 180
Top 50in 2017. 300% and it reached to 310% in 201/. countries.




ZAFUL Milestones

ZAFUL was
established
and launched

ZAFUL mobile site
launched

Multilingual,
mobile site

for10S & Android,

community was
launched

With 10 millions
registered users,
ZAFUL isranked 34th in
Top 50 China Export
Brands by BrandZ

2 overseas warehouses
were built, driving
localization.

€ ZAFUL SPORTS

ZAFUL SPORTS launched



Brand Positioning

| |
Brand Positioning Slogan
To become aleading global Forever Young
shopping brand and trend

destination for the younger
generation




Brand Positioning User Portrait

Main Area’™ ! | B Identity: / Application Scenario: Interests: Fashion, Gossip, Vacation,
Lifestyle, Vacation, Travel, Party

Egrope, America; Lids " College students, neweomers in . Sharing
Gender: B Y -~ the workplace “II Confluence : major trend platforms
) Female o Jorm B Values: _—
Age: { S8 Y “Confident, independent, curious
18-34 , Ny and love to explore new things and
pursue a better self




ZAFUL Principle

User-oriented DESIGN

Design: Prioritize consumers' needs and

combine with the latest fashion trends to ’Qmﬂ%

design the most stylish products. El

User Experience: ZAFUL pursues high VEM(

value for money) through interactive, logistics, Sl

product and after-sale experience.

2 S
Brand: ZAFUL's brand reputation is built on SHARE l,gl G U SE R

superior supply chains, high-quality services

B0y
Jasn

@ User

() () .

= Experience
and cost-effective products. pueig

Share: Sharing and interacting in ZAFUL
community and social media is to explore the

Al

deeper needs from users and optimize the
products.

BRAND



o ZAFUL®

by Liked [] save
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@ Liked by 6,329,076 people

About

(=) Seewhat ZAFUL ls doing in Mossenger
Get Started

& hpetwww zaful comPikid=31736

= Clothing (Brand)

Community

Inwvite your friarvds to Like this Page
6,329,075 people like this
6,366,721 peoplo follow this

Vizit the group for this Page, ZAFUL Group.

n Facebook Followers

Platform Advantages

zaful &

ZAFULcom DWorldwide Express Shipping SeCollak:
ANFDZanl,2om WOUSIomer Suppor SZat_Cs OTag
Us To Bz Featuncd $Usz Code “ZFGE™ for 5 of ($30+)
& Shop Mowl

wiww.zzful.comyTlkid = 14456233

4126 21m 7

O Instragram Followers

J 503 86,400 2GR Folow
s Tweetsand replies media
ZAFULcetfcacon B D o e

J 7ag

When you're on a diet, but your bff isn't

g Twitter Followers

ZAFUL
http/fwww zaful.com/’

115253 68

Boards
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ZAFUL CLOTHING m

A) 110"
Pintrest Followers



Platform Advantages

ZAFUL 48%

WEBSITE HAS "
USERS FROM 18%
MORE THAN 200
COUNTRIES

AUS
THE UNITED STATES, CANADA, 1 0%

(CUSTOMERS MAINLY ARE FROM
AUSTRALIA, BRITAIN, FRANCE AND CANADA
OTHER COUNTRIES)
0
9%




Platform Advantages

ZAFUL 12,789 140
10.83 million

registered users Total Users

7,910,643

17.79 million

monthly active
users on average. Total Users

Total Users

552 849 1:769,986

2015




Platform Advantages

High VFM Variety of Updates rapidly Comprehensive
[value for money fashionable styles community culture
Fast-fashion price and high-quality Prioritize the preferences and fashion It takes only 1-2 weeks from design Fashion community for young
experience trend of young people. Style includes to sell, and updates 50-100 SKUS daily. people to develop its own

urban leisure,holiday, sports, etc. culture and taste.




A fashion community for young people

be the first to see a large number of fashion Lookbook, focused on providing
fashion information, more fashion topics discussions, video sharing, buyer shows
right at your fingertips and always keep in touch with customers.

The community was set up in December 2016.

' _ contents being published the official account
the daily number of users g p B Sccomiiated

13K 18K 20K

fans
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Competitive Category

Womens 256.49%

: 220.42%
Clothin ® Growth Rate 186.98%
g

2015 2016 2017 2018



Competitive Category

Swimwear

Growth Rate
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Sale

300 2190
o 95.4%

2015 2016 2017 2018



Competitive Category

Compared with four other swimwear brands,
ZAFUL is proved to be extremely competitive in the industry and it is of great potential to rise.

* Zatul i Triangl Aerie ° Swimsuit for All P J Crew
Search term Sezarch term Sezrch term Search term Search term
Worldwide 5/1/16-5/31/18 = Swimwear ¥ Web Search ~
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€9 ZAFUL SPORTS

Sport Category
Coming Soon

Former DECATHLON supply chain specialist
joining our team.




Objectives

ZAFUL's objective is to provide young people with the latest, most selective and
cost-effective fashion products with high quality service available.
Therefore, ZAFUL will :
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Continuously strengthen the
supply chain, speed up new

arrivals process, optimize quality,

and enhance logistics
experience;

II

Continually improve customer
service quality;

Increase the mobile terminal,
allowing users to purchase at any
time and place;

ge

Promote the community culture,
and closely interact with the
users.
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FOREVER YOUNG

THANK YOU!




